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Abstract 
The purpose of this paper to prove whether there is a significant correlation between 
customer satisfaction gap and implementation of E-Marketing at CV Anugrah Putra 
Marco Abunawas Restaurant segments based on customer age, and to investigate the 
marketing conditions in CV Anugrah Putra Marco Abunawas Restaurant especially in 
terms of E-Marketing. Data was collected through observation, interviews and 
questionnaires with the method of statistical analysis, validity and reliability data, and 
Sample T-Test. This study shows that customer satisfaction gap and implementation of E-
Marketing by age segment customers significantly and positively to the increase in sales 
figures. Based on the research results, CV Anugrah Putra Marco Abunawas Restaurant 
should increase again E-Marketing marketing strategies applied so that customer 
satisfaction can be achieved and a positive impact on increasing the company's profits. 
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Abstrak 
 
Tujuan penulisan ini untuk membuktikan apakah ada korelasi yang signifikan antara gap 
kepuasan pelanggan dan penerapan E-Marketing di CV Anugrah Putra Marco 
Abunawas Restaurant berdasarkan segmen usia pelanggan, serta untuk mengetahui 
kondisi pemasaran di CV Anugrah Putra Marco Abunawas Restaurant khususnya pada 
segi E-Marketing. Teknik pengumpulan data dilakukan melalui observasi, wawancara 
dan kuesioner  dengan metode Analisis Statistik, Uji Validitas dan Reabilitas Data, dan 
Sample T-Test. Penelitian ini menunjukkan bahwa gap kepuasan pelanggan dan 
penerapan E-Marketing berdasarkan segmen usia pelanggan berpengaruh secara 
signifikan dan positif terhadap peningkatan angka penjualan. Berdasarkan hasil 
penelitian, CV Anugrah Marco Putra Abunawas Restaurant sebaiknya meningkatkan 
lagi strategi pemasaran E-Marketing yang diterapkan sehingga kepuasan pelanggan 
dapat tercapai dan memberikan dampak positif  bagi peningkatan keuntungan 
perusahaan. (F) 
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